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AZ magazine Engages  
Valley Women!
• �Engagement: The average reader spent 

15-30 minutes with the magazine.

• �Satisfaction: 95% of subscribers were 
“satisfied” or “very satisfied” with the  
March issue.

Readers Will Share Your Message:

61% said they would pass AZ magazine to a 
friend/co-worker/family member. 

AZ magazine Advertising Motivates 
Readers to Action:

Approximately half of readers (48%) said 
that they would visit a store/business due to 
an advertisement in AZ.

Content:

Favorite Features from the March issue 
included:

	• Top 25 Workplaces for Women

	• Saving Your Job (and Sanity)

	• Dining: Top 10 Patio Dining Spots

	• Calendar: 5 must-do events this month

AZ magazine Reaches Women with 
High Discretionary Income:

AZ magazine targets the affluent woman, 
30-54 years of age.  75% are working 
women.

Among March Reader Feedback:

		 • �64% were affluent (Household  
Income of 75K+)

		 • �66% were 30-54 years old

		 • �89% were working women  
(82% employed full time)

AZ MAGAZINE

AZ magazine launched the March issue with 
strong content, a fresh look and fantastic results!  

Readers told us they found the March 09 issue of AZ:
	  “Current, motivating, and aesthetically pleasing”
	  “Informative, beautifully designed, and well-written”
	  “One of the best magazines for any working woman in Arizona”

For more information, contact your sales 
representative or call 602-444-4993
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